Proposed Creative Brief for Mass LLIN Communication Campaign

South Sudan, February 10, 2008
	Health Field
	Malaria Prevention and Control


	Creative Output

Materials to be created
	Low literate visual aids and training curricula, radio spots, banners, posters

	Background

Summary of the project including:

burden of disease, desired outputs from project
	The MOH, with support from partners, will distribute approx. 1.6 million LLINs in three states (Warrap, Western Bahr El Ghazal, and Western Equatoria) in Southern Sudan from Mid-March 2008 until June 2008. This is the first mass LLIN campaign of this magnitude in Southern Sudan. The goal of the project is to reduce malaria transmission in the southern Sudanese states of Warrap, Western Bahr-el-Ghazal and Western Equatoria through the campaign delivery of LLINs; achieving 100% coverage of at-risk populations in the area of operations. Project objectives include:

· To achieve 100% coverage of at-risk populations with LLINs in the area of operations before the onset of the rainy season and, in doing so, interrupt and reduce malaria transmission at community level

· To improve behavior and knowledge relating to malaria transmission and LLIN retention and use among beneficiaries

· To document lessons learned for the benefit of campaign implementation under Global Fund Round Seven
The climate and geography of Southern Sudan favors malaria transmission throughout most of the year in all areas except a small, very arid region on the Kenyan border in the South East.  Transmission peaks correspond with the latter part of the rainy season (which runs from April-November).  However, fluctuations in disease burden, including epidemics, are difficult to monitor and quantify due to the current state of the surveillance system.  Malaria accounts for approximately 22-29% of all OPD attendance (Unicef, OLS database 2003-2006), and 15-20% of all attendances are confirmed as positive for P. falciparum (PSF figures). However, a recent malariometric survey which included two of the major towns in Southern Sudan indicated that parasite prevalence rate in children under 5 years was in the range of 30-40% in urban centres
.

As in most of Sub Saharan Africa, the population groups most affected by malaria in Southern Sudan are: (a) the biologically vulnerable (pregnant women and children under five); (b) the economically disadvantaged or hard-to-reach populations (internally displaced persons, pastoralists, etc.); (c) immunologically-compromised (people living with HIV/AIDS); and (d) the elderly.


	Target Group

Who will benefit from the materials? Who will learn from the materials?
	Primary target Group: Heads of Households in three states targeted by mass LLIN campaign –most likely women and caregivers of children under five. 

Secondary target Group: Spouses, family members and the general community who may influence LLIN use in the household.

	Research
	Research indicates that increasing the availability of ITNs, promoting the benefits of ITN product attributes, increasing knowledge on transmission and prevention, and increasing the perceived severity and susceptibility for key target groups: Pregnant women and children under five, should be the focus of any program intervention. Awareness of Malaria as a health problem in Southern Sudan is high with 96% of people aware and perceived severity for Malaria is high, with 97% of people knowing that you can die from Malaria. Perceived susceptibility for self is high, however perceived susceptibility for children under five, while high, at 79% of respondents being aware that children under five are the most at risk group if they get Malaria, does not translate into behavioural outcomes with only 47% of households with at least one ITN with children under five having that child sleep under an ITN the night before the survey. Perceived severity and susceptibility for pregnant women is low. 50% of respondents did not know that Malaria could have a negative effect on pregnant women. While knowledge levels for Malaria transmission are relatively high, there is still considerable room for improvement. 67% of respondents are aware that mosquito bites cause Malaria and 67% know that sleeping under an ITN is the most effective way to prevent Malaria. However, incorrect information still exists. 68% of respondents still believe that you can get Malaria from working in the sun and 43% believe you can get Malaria from staying out in the rain. Access to information channels is limited as well with only Western and Central Equatoria regularly accessing the radio for health and news information. All other states had radio listenership below 10%. 

	What do we know about our target group from research?

	

	Behavioral Objectives
What do we want people to do after they see this item?


	After being exposed to the IEC materials, the target group will know/understand:

1. Malaria Transmission and prevention knowledge: 
a. Mosquito bites cause Malaria

b. LLINs are the most effective method to prevent yourself and your family from getting malaria
2. Increased perception of severity and susceptibility for pregnant women and children under five.

a. Children under five are at greater risk of getting Malaria

b. Pregnant women are at increased risk of getting Malaria

c. Children under five who get malaria are more likely to die

d. Pregnant women who get Malaria are more likely to have severe maternal anemia and deliver low birth-weight infants. Maternal anemia contributes significantly to increased maternal mortality.

	Expected Outputs 

What materials are to be designed or produced?

	Visual AIDS and Training package
Radio Spots
Posters with same visuals as visual aids

Banners announcing the event



	Creative Considerations
	The materials will: 

1. Depict persons and situations that the target audience can easily relate to “people like me.”

2. Use photographs or illustrations
3. Be simple and clear.

4. Use vibrant colors. 

The posters will not:

1. Show people or situations that are not sudanese
2. Contain text

	What should and should not be depicted or included in the creative concept or design.

	

	Logos
	MOH


�Malaria Prevalence and Indicator Survey Sudan, Federal Ministry of Health, National Malaria Control Programme, December 2005





