M&E Groupwork Worksheet
1. Taifaja is located along the Sahel – one rainy season, with low net use (20%) in the dry season and 80% net use during the rainy season.
2. NMCP will implement a rolling campaign for universal coverage, beginning in the south where the rains come earlier, using a strategy of 2 nets per household, with a coupon given to each household 7-10 days prior to the campaign during household registration.
3. There are several partners who have been implementing a nationwide net use campaign since 2007, with the slogan that translates to “malaria for no one” in the local language. The slogan is well recognized. 
4. During the campaign, flyers will be given out during household registration, radio spots will be aired locally in the regions that are carrying out distribution activities, but no TV will be used since it is nationwide, and the campaign will be rolling, covering the country’s 12 regions, two per month. Interpersonal communication will be done by the community volunteers during the registration. There will be a hang-up visit 2 days after distribution to assist with hanging and to give further messages on net use, as well as net care and repair. Due to Taifaja’s long dry season, nets get dirty quickly from the dust storms, and the average household washes their nets between 2-4 times per month.

	Activity, Region “A”
	Indicator
	How will you collect this information?

	Pre-Campaign
	
	

	Local radio messages broadcast 2x per day for the 3 days before registration activities
	
	

	2 Town criers per village make announcements throughout the whole village for the 3 days before registration activities
	
	

	Social Mobilization/Registration
	
	

	Community volunteers visit 15 houses per day x 4 days to register beneficiaries and distribute net coupon, giving a message on net use and a message on net care and repair
	
	

	6000 tshirts printed for volunteers
	
	

	15,000 Flyers distributed at registration
	
	

	Distribution
	
	

	500 Banners for distribution point identification
	
	

	Net Hanging demo at each site

	
	

	Hang Up
	
	

	Hang up visits to every household within one week after the distribution. Messages on net use, and net care and repair
	
	

	CBO contracted to perform drama about Hang Up in the 3 days following campaign
	
	

	700 Religious leaders trained to talk about malaria and net use in their sermons
	
	

	Objectives:
	
	

	100% ownership
	
	

	80% net use

	
	

	80% of households repair holes when they appear
	
	

	80% of households wash nets once per month or less.
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