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Many different malaria campaigns are conducted in Mozambique with 
support from partners on the ground

Campaign Provinces
LLIN mass 
campaign

Cabo Delgado, Niassa, Nampula, Zambezia, 
Tete, Manica, Sofala, Inhambane, Gaza

IRS

Nampula, Zambezia
Inhambane, Gaza, Maputo
Cabo Delgado 
(time-limited emergency)

SMC
Nampula
(likely expansion in new strategic plan)

MDA

Cabo Delgado (emergency), Gaza 
(operational research pilot)

Routine operational role under discussion in 
new strategic plan



These campaigns have all historically used different systems to collect, 
manage, and visualize the data

Paper-based campaigns limit the 
effectiveness of campaigns – decision-
makers cannot access and visualize 
data quickly enough to identify:

• Identify areas of poor coverage
• Monitor team performance
• Track potential stock-outs

This prevents campaigns from 
achieving maximum coverage

Campaign performance

PIDOM (IRS)

CCU (LLINs)

SMC

MDA



These campaigns have all historically used different systems to collect, 
manage, and visualize the data

Using different tools for each campaign 
leads to:
• Delays in accessing combined data
• Duplication of effort and missed 

opportunities due to no sharing of 
common goods like enumeration 
data, microplanning templates, 
aldeia lists

• Inconsistent and mixed capacity-
building for staff and end users

• Difficulties with iMISS data 
integration as partners 
independently introduce tools

• No hardware coordination due to 
independent procurements and 
implementations

Operational inefficiencies

PIDOM (IRS)

CCU (LLINs)

SMC

MDA



Recently, the NMCP has begun converging campaigns into DHIS2, the 
platform that the integrated malaria information system (iMISS) is built on

Campaigns DHIS2

iMISS DHIS2

Daily spray team leader form, insecticide 
consumption, supervision, targets

Household-level 
registration/distribu
tion, logistics, 
supervision, targets

In progress

LLIN/MDA campaigns being built in a separate DHIS2 
from iMISS because the official hierarchy in iMISS does 
not include administrative posts, localities, or aldeias. 
Campaign data will be merged into iMISS once the 
hierarchy is discussed and updated

PIDOM (IRS)

CCU (LLINs)

MDA



These CCU digitization efforts have led to substantial gains in campaign 
M&E efforts

Geo-located 
households

98.3% of household 
records synchronized 
within 48 hours for 

rapid response

Automated web 
dashboards to monitor 

coverage

Coverage Definition Cabo Delgado Nampula

Population targeted 84.5 % 86.7 %

Population found 89.6 % 97.2 %

85.6% of target 
population covered in 
LLIN provinces so far



While iMISS solves the data integration challenges, we desire a system 
suited for more advanced campaign management functions



The ideal end-to-end campaigns platform allows campaign implementers 
to seamlessly manage all necessary components of a campaign

✓ Without needing to rely on a 
developer to prepare for every 
campaign

✓ While still pushing all data into 
iMISS to ensure data integration 
(and any other routine systems)

✓ And leveraging master geo-
registries



The NMCP envisions a common, user-friendly tool that enables campaign 
managers to create, execute and monitor campaigns seamlessly

Integrated 
campaigns 
platform

1
Select plan type to 
activate

Adjust forms and 
dashboards as needed

2

Complete microplanning3

Create users and 
teams

4

Manage team assignments5

Collect data and monitor 
outputs

6

Through a user-friendly interface designed specifically for campaigns, 
without the need for advanced technical skills

PIDOM (IRS)

CCU (LLINs)

• Select from existing campaign registries 
with pre-configured forms and 
dashboards – simply need to “activate” a 
campaign

• Access and utilize built-in enumeration 
data from previous campaigns, including 
geo-location

• Utilize built-in validated master lists for 
aldeias, warehouses, etc. 

• Re-use e-learning training materials 
embedded within the platform

• Manage campaign worker registries and 
track/manage training attendance, 
payments, and more

Efficiency gains

SMC

MDA



The user interface and experience will be fit-for-purpose and pressure tested 
extensively with campaign workers

Intuitive campaign-relevant landing 
pages for web and mobile users, with 

multi-campaign support



The user interface and experience will be fit-for-purpose and pressure tested 
extensively with campaign workers

Registration and 
Distribution Team

Warehouse team



The user interface and experience will be fit-for-purpose and pressure tested 
extensively with campaign workers

Registration and 
Distribution Team

Warehouse team



The mobile app also includes built-in and decision-relevant outputs tailored 
to a user’s campaign role 



2022 2023 2024 2025

LLIN Group I LLIN Group 
III

LLIN Group IV

LLIN Group 
II LLIN Group V IRS SMC MDA vaccines, NTDs?

SMC

SMC

MDA

IRS

MDA
IRS IRS SMC

The tool will first be piloted in Tete province for the LLIN campaign, with 
subsequent scale-ups targeting MDA, SMC and IRS workflows



Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 2024 2025

Product v1 design finalized

Product v1 development

User Testing

Field Testing

Training

Tete pilot

Monitoring and evaluation

TWG meetings

Scale-ups (TBC)

Product v2, v3, onwards

User and field testing are currently underway in preparation for the Tete 
pilot, after which pilot results will be analyzed to guide the roadmap



A Campaigns Digitization taskforce is being established to govern 
technical and operational aspects of the digitalization

National Malaria 
Control Programme

MoH Technical 
Departments
(Information Systems 
and Information 
Technology)

Malaria Campaign 
Implementing 
Partners

Taskforce mandate:

• Evaluate pilot results
• Make decisions on scale-ups (which 

campaigns to target and when)
• Provide input on priority roadmap 

features in subsequent versions of the 
tool

• Coordinate on tool technical 
configuration-readiness ahead of each 
campaign (form and dashboard updates)

• Coordinate on operational 
implementation-readiness ahead of 
campaigns (user accounts, device 
logistics, HelpDesk readiness)



Integrated 
campaigns 
platform

PIDOM (IRS)

CCU (LLINs)

SMC

MDA

Integrated Malaria 
Information Storage 

System (iMISS)

Stocks

Health facility cases

Entomological 
surveillance

Community cases

Outbreak alerts

Surveys

Social Behavior Change 
Communication

Integrated 
Supervision visits

Genomic surveillance

Financial tracking

Designing for interoperability from the start will enable seamless 
integration of rich campaign data into iMISS





Obrigado


